COMPANY
PROFILE

Jeannot is a family-owned
Italian company that has
been producing casual
and sophisticated woman
shoes for over 70 years.
Our collections are the
result of a constant search
for new trends and the
best fabrics.
Quality, comfort and
style combined with a
deep respect for the
environment and people
make Jeannot a reliable
and innovative company.

We believe in the value of quality,
which we constantly feed with
the power of innovation. We place
the research for an unmistakable
product in terms of comfort and
style at the heart of our work.

PHILOSOPHY.

VALUES.

CUSTOMER FOCUS
Understanding customer needs and
providing him with constant support are
Jeannot’s prerogatives.
The ability to build long-term relationships
with its clients is synonymous with
company seriousness and it allows not only
to improve customer loyalty but also to
promote brand image.

SOCIAL COMMITMENT
Sensitive to the issues of sustainable
development and solidarity, Jeannot
participated in an important project
promoted by the non-profit organization
Humana, aimed at financing the
construction of schools in Malawi.

TEAM BUILDING
Aware that personal growth underpins
company development, the company
encourages the freedom of initiative of its
employees, making them responsible and
enhancing the talent of the individual in
order to reach the common goal.

TRAINING
The company is particularly interested
in secondary and university education.
This is why it joined the training courses
of school-work alternation and entered
into agreements with the local Faculty
of Economics and Engineering for the
performance of internships.

1945 - 1965
THE
FOUNDATION
OF THE
COMPANY.

A three generations history, started with Giovanni
Porta, born in 1925.
Curious and passionate man, employed in a
man shoe factory, in his spare time he dedicates
himself to his preference for woman shoes.
He starts making customized products with
recycled materials and immediately stands out for
creativity and style.
In 1945 he manages to found his company in
Molfetta. The name Jeannot, a French declination
of the nickname Giannino, is inspired by the
ambition of gaining a foothold beyond national
borders. In a few years, in fact, the stylistic skills
of Giovanni Porta lead Jeannot to conquer the
international market.
The first opportunity is the International Footwear
Show in Florence in 1954, where Jeannot shoes
arouse the interest of Swedish, Canadian and
Australian buyers.

1969 - 1980
ROOM FOR
THE NEW
GENERATION.

At the end of the ‘60s, sandals fashion trend arises
and Jeannot rides the wave adopting stylistic
choices focused on quality and originality. It is
appreciated in the markets of Northern Europe,
very careful and demanding in terms of practicality
and comfort.
At the beginning of the ‘80s, around 80% of
Jeannot production is destined for foreign
markets and the company comes into contact with
important customers such as Isetan of Tokyo and
Lane Crawford of Hong Kong.
In the same period, Alessandro and Giancarlo
Porta, sons of the founder, breathe new life into
the brand. Before joining Jeannot, both spend
several months abroad to learn foreign languages
in order to guarantee a more immediate dialogue
between the company and its foreign customers.
Giancarlo dedicates himself to the stylistic area
while Alessandro to administration and sales.

1980 - 2000
BREAKTHROUGH
OF THE
ITALIAN MARKET.

Jeannot has gone through the decades,
experiencing all the social and economic changes
of the different ages. Like the crisis of the late ‘80s,
when very competitive players (Spain, Portugal,
Turkey and Greece) gain ground in the footwear
industry. Also the increase in the cost of labor
and raw materials entails for the company orders
reduction. At the beginning of the ‘90s the company
plans the penetration of the Italian market thanks
to a dense sales network. In a few years, Italy
becomes the main market for Jeannot.

2007 - TODAY
THE BEGINNING
OF THE THIRD
GENERATION.

In 2007 Jeannot moves to a modern and larger
production plant, but immediately has to face the
economic and financial crisis and the liberalization of
Chinese imports in Europe. These events encourage
Jeannot to take part to several international fairs to
seize new business opportunities.
In 2012 the doors of the Russian market and of the
former Soviet Republics finally open, where there
is a strong surge in the demand for Made in Italy
products.
Elisabetta’s arrival in Jeannot in 2016 represents the
beginning of the third generation of the Porta family.
A strong business training and international work
experiences are the background with which Elisabetta
joins the company with the aim of increasing Jeannot
brand image.

The quality of Jeannot shoes comes from three
generations of footwear experience and today
it is aligned with the needs of the international
scenario. Care of the detail and Made in Italy
manufacturing are the prerogatives of the brand.

EXPERIENCE.

DESIGN.
We design our footwear thinking about the women
who will wear them, in order to allow them to
flaunt Jeannot shoes in all circumstances.
A perfect balance between functionality and
stylistic originality is the goal of Jeannot design.

Jeannot shoes are the result of a constant
search for new materials and solutions to ensure
maximum comfort for a day-to-night use of the
shoe. Qualified collaborators ensure compliance
with technical standards set out.

RESEARCH.

WEBSITE
JEANNOT.IT

SOCIAL NETWORK

FACEBOOK INSTAGRAM YOUTUBE

BROCHURE

ADVERTISING AND LOOKBOOK

FASHION FILM

COMMUNICATION.

685

300.000

36

10.000

BOUTIQUES WORLDWIDE.

COUNTRIES IN WHICH
THE BRAND IS DISTRIBUTED.

KAZAKHSTAN
RUSSIA
UKRAINE
UZBEKISTAN
BELARUS
AUSTRIA
BAHRAIN
BELGIUM
BOSNIA
HERZEGOVINA
BULGARIA
CHINA
IRELAND
UNITED ARAB
EMIRATES
FRANCE
GERMANY
JAPAN
GREAT BRITAIN
GREECE

ISRAEL
ITALY
PORTUGAL
LATVIA
LEBANON
LUXEMBOURG
MARTINIQUE
MOLDOVA
NIGERIA
NETHERLANDS
QATAR
CZECH REPUBLIC
SERBIA AND
MONTENEGRO
SPAIN
SOUTH AFRICA
SWITZERLAND
TAIWAN
U.S.A.

ANNUAL PRODUCTION CAPACITY.

PLANT MQ.

The Jeannot brand is sold in over 600 multi-brand boutiques located all
over the globe. The company distributes its products in selected points of
sale, where Jeannot has become synonymous with Italian style, comfort and
manufacturing.
To increase the value of the brand and the markets penetration, the company
constantly invests in the strengthening of its sales network in order to
guarantee a qualified and widespread presence in all countries.
In this regard, it is also essential to take part to international events to
consolidate relationships with qualified customers and get in touch with new
ones.

Jeannot’s srl
via dei Calzaturieri, 11
70056 Molfetta (BARI) Italy
tel +39 080.3381233
fax +39 080.3384982
info@jeannot.it

jeannot.it
mariomatera.com

